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Executive Summary 

The Alkimos Beach Energy Storage Trial (ABEST) is a joint project between Synergy, Alkimos Beach 
development partners DevelopmentWA and Lendlease, and supported by the Australian Renewable Energy 

Agency. The objective of the trial was to investigate the viability of a community battery from the 

perspective of both energy suppliers and energy users.  

The idea of incorporating a community battery into an energy supply system was that it has benefits for the 
electricity system as a whole and for individual users connected to it. From a system perspective, a large-
scale battery may create savings that over time can be transferred to customers. From a customer 

perspective, those who generate excess energy from their rooftop solar photovoltaic system during the day 
can use that to reduce the amount of electricity for which they are charged higher rates in peak periods.  

The purpose of the research was to explore the trial from the perspective of the residents of Alkimos Beach 
in order to inform further activities with the current trial as well as possible future community battery 

schemes. 

The research found a reasonable degree of general awareness and understanding of the trial, however, 
there was not a high level of detailed understanding of how the product and pricing model works, and how 

households can maximise potential savings. This appears to be due to a perception by the majority of 

respondents that there is a lack of simple, readily available information about the trial, and no easy access 
to help and advice. 

Cost was noted as still the main driver behind the decisions households make about energy appliances 
(including rooftop solar PV systems) and energy use, but other significant influencers are the environment 

and ‘doing the right thing’. Although some respondents indicated an attachment to the fact that they live in 
a suburb that has the first community battery trial in Australia, being a part of the community and 

developing community relationships did not rate highly as drivers behind signing up to the trial. 

Most customers were interested in new energy technologies, particularly batteries, but are unsure of the 

pros and cons of a large-scale community battery compared with an individual ‘behind-the-meter’ 
household battery. 

Despite the fact many research participants said they felt there was room for improvement with the 

operation of the trial, particularly in terms of information dissemination, the research confirmed the 
general feeling about ABEST was positive and the vast majority of respondents on the trial were satisfied. 

Most satisfaction was due to lower energy bills. This has been supported by the latest Synergy data, which 
showed around 80% of customers were better off on the trial compared to the standard A1 tariff. 

Accordingly, there was overwhelming support for the trial to continue beyond its current completion date 
of May 2021. 

The positive sentiment towards the trial suggests an opportunity to drive more uptake if desired. If the trial 

continues, it would benefit from the dissemination specific and regular information. If the trial is not to 

continue a communication strategy is implemented to maintain positive sentiment towards new and 

sustainable technologies and the reputation and branding of the project partners. 

In addition to informing possible future phases of this trial, the report findings may help with planning 

similar trials or projects. 
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1. The Alkimos Beach Energy Storage Trial 

The Alkimos Beach Energy Storage Trial (ABEST) is a joint project between Synergy (electricity 
generator and retailer, and ABEST project lead), DevelopmentWA (the state governments land 
development agency and landowner of Alkimos Beach) and Lendlease (land developer and ABEST 
project manager). The project is supported by the Australian Renewable Energy Agency (ARENA), 

who has provided funding of $3.31 million through an agreement with Synergy. As part of this 

agreement, Synergy is required to provide regular reports and updates on the project, and to 
investigate how critical integration (enabling) technologies can be commercially supported by 
innovative products and services to unlock additional value from rooftop solar photovoltaic (PV) for 
consumers, land developers, electricity retailers and network operators1. 

The five-year trial commenced in April 2016 and has been the first of its kind in Australia to trial 

large-scale community energy storage. It aims to demonstrate the feasibility of a new energy 
servicing model that virtually connects individual household solar PV systems with a community 

scale energy storage system within the Perth northern suburbs community of Alkimos Beach.  

Over the course of the trial, ABEST is investigating the viability of: 

1. An Energy Smart Home Package – including a rebate for an energy efficient hot water system 
and a minimum 1kW solar PV system (mandatory building requirements); an in-home energy 

display unit showing energy consumption and solar generation; and, further rebates for 
additional energy efficiency devices; 

2. A community scale energy storage device in the form of a lithium-ion battery system; 

3. New electricity retail models including products, prices and services; 

4. Smart metering and data platforms; and 

5. An education program to help participating residents effectively manage their energy usage 

and reduce their overall electricity consumption from the grid. 

The idea of the model is that it has benefits for the electricity system as a whole and for individual 

users connected to it. From a system perspective, discharging a storage device of sufficient size 
during peak load times reduces overall generation requirements and may obviate the need for 

expensive investment in large scale generation plants to meet electricity demand in peak periods. 

By smoothing load, and balancing out some of the peaks and troughs of the daily demand profile, a 

community battery may also reduce pressure and wear on existing transmission and distribution 
lines and lower their maintenance costs. Reduced system costs over time can be transferred to 
customers. 

From a customer perspective, the project operates so that customers who generate excess energy 

from their rooftop solar PV system during the day are granted a credit for the net energy created. 
They can then draw down that credit later in the day, particularly during peak demand to reduce 
the amount of electricity for which they are paying higher, peak rates. At the end of each 24-hour 

period, if the customer still has excess credit they are paid for that at the Renewable Energy 
Buyback Scheme (REBS) rate2. 

 

 

                                                
1 https://arena.gov.au/projects/solar-and-storage-trial-at-alkimos-beach-residential-development/  
2 The REBS rate is the price at which Synergy will buy back excess energy from customers who have solar PV systems. 
It is based on the cost to Synergy of generating that energy from their own generation facilities. 

https://arena.gov.au/projects/solar-and-storage-trial-at-alkimos-beach-residential-development/
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However, not all customers with solar PV systems will be better off on the ABEST tariff, called the 

Peak Demand Saver (PDS) tariff. Depending on the size of their solar PV system in particular, and 

the time of day they use their energy, some customers will be better off on the standard A1 
residential tariff. Most of these are customers with small sized solar PV systems who are home 
during the day and regularly use all of their solar power at the time it was generated. This means 
they have little (or no) excess energy to export to the battery, and therefore have little (or no) 
capacity to obtain credits to offset their energy demand in the evening. 

1.1 The ABEST programs 

1.1.1 The Peak Demand Saver tariff 

The electricity tariff applied to all ABEST participants is a simple ‘time of use’ tariff called the Peak 

Demand Saver (PDS). While the tariff is officially split into three different time bands across a 24-

hour period, the same rate applies to electricity use in the Off-peak Day (midnight - 4pm) and Off-
peak Evening (8pm – midnight) bands, with electricity use in the Peak Daily period (4pm - 8pm) 

charged at a substantially higher rate. Therefore, if participants use more energy during the Peak 

Daily period than they have stored as credits from the solar they generated that day, they pay for 
the extra electricity consumption at the higher Peak Daily rate than if they used it during the day. 

The PDS is described in Chart 1. 

Chart 1: Peak Demand Saver tariff 

 
 

1.1.2 Synergy Smart Response (SSR) program 

Household air conditioners are a significant contributor to the peak demand on the electricity 

network during the WA summer.  
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Direct load control (DLC) technology has the potential to reduce peak load on the network 

(providing long term system savings that can be passed on to customers) as well as lower 

household energy bills while having minimal impact on customer lifestyle and amenity.  

As part of the ARENA funding agreement with Synergy, a key delivery is to test the DLC of air 
conditioners at Alkimos Beach and provide insights to the benefits of DLC to reduce peak electricity 
demand.  

The Synergy Smart Response (SSR) program links Demand Response Enabling Devices (DREDs) to 

existing air conditioner functionality in eligible households. Synergy initiates remote signals to the 
DREDs to lower air conditioner performance during peak demand periods when the network is 
under most pressure. Customers are able to reduce their energy bills by $200, via an incentive 
payment applied as a credit on their electricity bill every year they participate in the trial.  

The program, which forms part of ABEST, commenced in the first half of 2018 and will continue for 

three years to 2021.To be eligible, a resident must live in Alkimos Beach and have an air 

conditioning unit that meets the AS4755 standard3. They must also undergo an eligibility 

assessment to ensure the technology will work in their home and circumstances. The trial aimed to 
recruit 10-15 customers. Currently there are eight households participating, as the air conditioning 
units of most households don’t meet the standard required.  

1.2 Recruitment to the trial 

Alkimos Beach was selected as the site for the energy storage trial as the development vision was 

to create a sustainable and environmentally conscious community interested in exploring emerging 
technologies and ways to reduce energy use. It was also a mandatory requirement that all homes in 

the suburb were built with energy efficient hot water systems and solar PV panels. Every Alkimos 

Beach resident can access the Energy Smart Home Package, which offers rebates for these systems 

and other energy efficient appliances. 

Synergy implemented the marketing for ABEST’s retail products based on considerable analysis and 

modelling of residents of Alkimos Beach and the surrounding suburbs to determine the main types 
of customer and how best to engage with them about the trial. The marketing required extensive 

analysis of the suburbs regarding: 

- the profile of the residents in terms of their Mosaic group (Alkimos Beach is in the ‘New bubs, 

new burbs’ Mosaic group); 

- house configuration (number of rooms, people, etc); 

- house construction; 

- purchaser type; and 

- family type.  

These details were also collected for a similar type of suburb (control group) that does not have 

100% solar and cannot participate in the trial. 

 

 

 

                                                
3 2007 framework for demand response capabilities and supporting technologies for electrical products. 



Alkimos Beach Energy Storage Trial | Customer Insights Research 

10 
 

 

The Energy Storage Trial tariffs were first offered to residents in December 2015, but recruitment 

was primarily undertaken during an event on Saturday 13th February 2016 in Graceful Park, Alkimos 

Beach.  

A large number of residents came for a demonstration of the new energy storage system, a walk 
around of the community battery, and to find out how much they might financially benefit from 
being on the trial. The communication to the residents at this event is contained in Appendix 1. 

ABEST began operating in April 2016, and within the first few months around 62 households 

registered for the Product Disclosure Statement (PDS). The trial was scheduled to run for five years, 
until May 2021. The goal was to have 100 customers sign up to the trial over its duration. This has 
already been achieved, with 103 customers having been on the trial at some stage. Currently there 
are 68 participants on the trial.  

Following the research focus group discussion, participants interested in joining the trial were 

contacted, with one customer signing up. Five customers also moved to the trial during the month 

of November 2018, and Synergy are in the process of speaking with a further 30 potentially 

interested residents. 

2. Research methodology 

The objective of the research was to explore the trial from the perspective of the residents of 

Alkimos Beach in order to inform further activities with the current trial as well as possible future 
community battery schemes. The results may provide valuable learnings around how to optimise 

community engagement for schemes of this type. Specifically, the research sought to explore: 

• community understanding, acceptance and experiences of the trial; 

• drivers for participating in the trial; 

• barriers to the uptake of the technology; 

• changes in attitudes and behaviours being on the trial; and 

• opportunities for increasing uptake. 

To meet the research objectives, it was proposed to conduct an online survey and focus group 
meetings.  

2.1 Survey 

A survey questionnaire was developed in collaboration with Synergy, Lendlease and 
DevelopmentWA. Refer to Appendix 2. The survey was split into three groups of questions: 

• The first group of questions related to all respondents who were aware of the trial.  

• The second group was asked of those respondents who have been on the trial at some stage, 

either currently or in the past.  

• Finally, there was a set of demographic questions that were asked of all respondents, regardless 
of if they knew of the trial or had been on it.  

The survey was launched at the Alkimos Information Showcase event held on Sunday August 19, 

2018, from 11am to 2pm at the Lighthouse Play Centre in Alkimos Beach.  
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Twelve surveys were completed in person in hard copy format by representatives from Lendlease, 

DevelopmentWA and Synergy. After the event, the survey was uploaded online to Survey Monkey4, 

were it was available for a period of three weeks. Residents were made aware of the survey by an 
electronic direct mail (edam) invitation from the Alkimos Beach project partners, sent to all 
residents of Alkimos Beach who had email addresses registered with Lendlease (around 700 
households), as well as by letterbox drops to capture households without a registered email 
address. 

In total, 70 surveys were received. Of these 14 were blank or did not answer any survey questions. 
For that reason, these surveys were removed from the analysis. Two of the 14 removed stated they 
were not aware of the trial but did not want to know more about it. Therefore, 56 surveys were 
used in the findings contained in this report. All surveys received were de-identified before being 
analysed. 

It should be noted that not all questions were relevant to all participants and not all respondents 

answered all of the relevant questions. Therefore, percentages used in the analysis have been 

based on the answers received for each individual question, which varied from question to 
question. 

2.2 Focus groups and interviews 

To gain a deeper insight to residents’ understanding and thoughts of ABEST, two focus group 
research sessions were advertised as part of the survey – one for residents who had not been on 

the trial, and one for residents who had been on the trial at some stage.  

There were two registrations from residents who had been on the trial and these residents were 

subsequently interviewed by telephone using the same questions designed for the focus group. 
There was a higher number of registrations from residents who had not been on the trial. A total of 
10 residents from eight households attended a focus group at the Alkimos pop-up library on 15 

October 2018, between 3.30pm and 5.00pm.  

The focus group and interview questions are contained in Appendix 3, and a summary of the 

responses to the focus group and interviews is contained in Appendix 4. The responses have also 

been included in relevant sections of the report. 

                                                
4 https://www.surveymonkey.com  

https://www.surveymonkey.com/
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3. Results 

Of the 56 surveys analysed in this report: 

• 75% (42 respondents) were aware of the trial, of which: 

o 27% (15) are currently participating in the trial; 

o 3% (2) were previously participating in the trial but no longer on it; and 

o 45% (25) have never participated in the trial at any stage. 

• 25% (14) were unaware of the trial, but would like to know more. 

In summary, three quarters of respondents were aware of the trial, but 60% of that group had never 
been on the trial and despite several Synergy marketing campaigns and supporting information 
distributed by Lendlease and DevelopmentWA, a quarter of respondents remain unaware of ABEST.  

It should be noted that of the 14 respondents (25%) who were unaware, 6 have lived in the area for 

less than 6 months and a further 2 for less than a year (with 2 between 12-18 months; 1 between 18 

months – 2 years; and only 2 more than 2 years), which could be an explanation if marketing 
campaigns have not been regular. 

Chart 2: Survey respondents 

 

 

The following analysis is split into three parts: 

• The first section presents the results of those who were aware of the trial (42); 

• The second section outlines the results of those who have been on the trial at some stage, 
either currently or in the past (17); and 

• The third part analyses the demographic questions asked of all respondents (56). 

15, 27%

2, 3%

25, 45%

14, 25%

Aware - currently participating Aware - previously participated

Aware - never participated Unaware but would like to know more
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3.1 Respondents who were aware of the trial 

There were 42 respondents aware of the trial, representing 75% of all respondents. This section 
analyses the questions asked of those 42. 

3.1.1 How respondents first heard about ABEST 

• Overall: 

o Just over a third of respondents (36% / 15) heard about the trial through correspondence 
from Lendlease and DevelopmentWA. 

o Word of mouth was the next highest response at 14% (6), followed by both the Synergy 
website and the house sale/planning process at 12% (5) each, with 10% (4) hearing about 
ABEST at an event. 

o The other responses were under 10%, with 2% (1) for advertising, 2% (1) for battery visibility, 

5% (2) for Synergy correspondence and 7% (3) for social media.  

o No-one heard about ABEST from an eco-coaching call. 

• For those currently on the trial, correspondence from Lendlease and DevelopmentWA and 
Synergy’s website were both equal top response (20% and 3 respondents each).  

• For those aware of the trial but never on it, correspondence from Lendlease and 

DevelopmentWA was the highest response (44% / 11), followed by word of mouth (16% / 4), the 
house sale/planning process (16% / 4) and social media (12% / 3). Focus group participants in 
this category mentioned the initial community event as a good way of knowing about the trial, 

but gave feedback that there needed to be more staff available to answer questions. This group 
also wanted access to more online information. 

Chart 3: Heard about ABEST initially 

 
 

Summary: Correspondence from Lendlease and DevelopmentWA has had the highest impact to 
both inform and recruit customers to date.  
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Synergy’s website has proved equally useful in recruiting those currently on the trial. Word of 

mouth was a strong factor in informing residents about the trial. Providing information at the sales 

process has also been important to inform customers, but not necessarily to recruit them. 

Considerations: The results suggest to continue with Lendlease and DevelopmentWA 
communications and keep the Synergy website up to date with relevant and useful information. If 
the trial continues, it may be beneficial to consider how ‘word of mouth’ and the house 
sale/planning process could be more gainfully utilised to promote the trial, as well as using another 

(well resourced) community event as a recruitment tool. The fact that no respondents recalled 
hearing about ABEST from eco-coaching phone calls, has been addressed since the survey results 
were received. 

3.1.2 Perceived understanding of ABEST 

• Overall, 83% (33) of survey respondents who knew about the trial understood it (23%, 9 strongly 
agreed; 60%, 24 agreed). 10% (4) were neutral, and only 7% (3) did not understand the trial. 

• Everyone on the trial either understood it (43% / 6 strongly agreed; 43% / 6 agreed) or was 
neutral about it (14% / 2). 

• Of the two respondents previously on the trial, one understood it (‘agreed’) and one was 
neutral. 

• Of those aware of the trial but not on it, 84% (20) understood the trial (13% / 3 strongly agreed; 

71% / 17 agreed). Only one respondent (4%) was neutral, and 3 respondents (12%) did not 

understand it (2 disagreed and one strongly disagreed). Focus group participants felt they 

needed additional information about the trial, and that the information they had received to 
date and the Synergy website was not sufficient to provide them with the knowledge or 

confidence to join the trial. 

Chart 4: Understand ABEST 

 
 

Summary: The perceived levels of general understanding of ABEST were high.  
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Considerations: With high levels of perceived understanding from a group where more than half 

have not been on the trial, there may be opportunities for further recruitment. However, while 

most people understand the concept of ABEST, and indeed one interviewee stated they felt “well 
informed”, there remains a desire from participants in both the survey and the focus groups and 
interviews for more information and understanding around the technical aspects of how the costs 
and savings work, particularly in relation to the type and size of house, solar system, energy use 
activities, etc.  

3.1.3 Does access to a community energy storage system add to the value of houses in the area? 

• Overall, approximately one third strongly agreed (33% / 13), and one third agreed (35% / 14) 
that access to a community energy storage system adds to house values, making 68% (27) in 
total who agree. Just under a third were neutral (30% / 12), and only one respondent disagreed. 

• Of those on the trial, 80% (12) agreed (40% / 6 each for ‘strongly agree’ and ‘agree’), with 20% 
(3) giving a neutral response. 

• Of those not on the trial, 60% (14) agreed (30% / 7 each for ‘strongly agree’ and ‘agree’), and 

40% (9) were neutral. 

Summary: Increased house value is a perceived benefit of having access to a community battery. 

3.1.4 Does a community energy storage system reduce overall community energy use? 

• Overall, 68% (28) of respondents agreed (27% / 11 ‘strongly agree’; 41% / 17 ‘agree’) a 

community battery reduces the energy use of the overall community. One quarter (25% / 10) 
was neutral. 

• Only 3 respondents (7%) disagreed with this statement. All three were not on the trial, with one 

having previously been on the trial but gone off. 

• Interestingly, there was a higher proportion of neutral responses from those on the trial (27% 
/4) than those not on the trial (21% / 5), but there was also a higher proportion of ‘strongly 

agree’ responses from those on the trial (40% / 6) than those not (21%/ 5). 

Summary: The majority of respondents believe reduced community energy usage is a valid benefit 

of community batteries. 
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Chart 5: Benefits of a community battery (all respondents) 

 
 

3.1.5 Awareness of the Peak Demand Saver tariff 

• Overall, 58% (24) had heard of the PDS tariff, 7% (3) were neutral and 35% (14) had not heard of 
the PDS. 

• Of those on the trial, and therefore on the PDS tariff, 66% (10) had heard of it, 27% (4) had not, 

and one respondent was neutral. 

• Of those never on the trial, 55% (13) had heard of the PDS tariff and 42% (10) had not, with one 

neutral. 

Summary: Considering the Peak Demand Saver tariff is the pricing arrangement for residents on the 
trial, there is a high number of respondents who have not heard of it.5  

3.1.6 Understanding the Peak Demand Saver tariff 

• In total, 54% (22) agreed they understand how the PDS tariff works, 12% (5) were neutral and 
34% (14) said they do not understand it. 

• Of those on the trial, 60% (9) believed they understand the PDS tariff, but 40% (6) did not. 

• Nearly half of those never on the trial (46% / 11) believed they understand it, with one third 
(33% / 8) claiming they did not. The remainder (21% / 5) were neutral. 

Summary: A higher proportion of people currently on the trial do not understand how the PDS 

tariff works compared to those who have never been on the trial (40% versus 33%). 

Considerations: The results for 3.1.5 and 3.1.6 indicate that residents have low levels of awareness 

and understanding of the PDS. To get the most out of the battery storage trial, participants need to 
understand the pricing system and how to structure their energy use to optimise savings. There 

may be scope for improved communication around the energy charges. This ties in with the request 

                                                
5 According to the latest figures obtained by Synergy’s marketing team and from the most recent Milestone Report prepared for ARENA, as at 
November 2018 there were 62 customers on the trial, representing about 10% of the total electricity customers in Alkimos Beach. 
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from respondents for more information and examples around how to optimise savings for different 

system and household types. 

Chart 6: The PDS tariff (all respondents) 

 
 

3.1.7 Awareness of the Synergy Smart Response (SSR) program 

• More than half of the respondents (53% / 22) had not heard of the SSR program, with 27% (11) 

agreeing they had heard of it and 20% (8) neutral. 

• Of those on the trial, only 20% (3) had heard of SSR and 60% (9) had not (with 20% / 3 neutral). 

• Of those never on the trial, 29% (7) had heard of SSR and 50% (12) had not (with 21% / 5 
neutral). 

Summary: Proportionally fewer people currently on the trial have heard of the SSR than those who 

have never been on the trial. 

3.1.8 Understanding the Synergy Smart Response program 

• More than half of the respondents (56% / 23) did not understand how the SSR program works, 

with only 22% (9) agreeing they understood it and 22% (9) neutral. 

• Of those on the trial, the responses for understanding the SSR were exactly the same as for the 
awareness question above, with the same respondents giving the same answers. That is, only 
20% (3) understand it and 60% (9) do not (with 20% / 3 neutral). Of the two respondents who 

had previously been on the trial, one claimed to know the program and one was neutral. 

• Of those never on the trial, 21% (5) agreed they understand it but 59% (14) disagreed, with  

21% (5) neutral. 

Summary: There appears to be a lack of understanding of the SSR program equally across those on 

the trial and those not, which makes it noteworthy for those on the trial who could possibly utilise 
the product. 

Considerations: There is an opportunity to promote the SSR program further if this is desirable. 
However, the technical limitations (in terms of air conditioner suitability) may restrict eligible 
participants to a small number. 
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Chart 7: Synergy Smart Response program (all respondents) 

 
 

3.1.9 Interest in new energy technologies 

• 93% (38) of respondents were interested in new energy technologies, with 59% (24) strongly 

agreeing. 

• Of the 7% (3) who didn’t agree, two respondents (5%) were neutral and one (2%) strongly 

disagreed. 

• The responses were similar between those on the trial and those not. 

Summary: The vast majority of respondents were interested in new energy technologies. 

3.1.10 Interest in battery storage 

• 77% (33) of respondents were interested in accessing battery storage, with 21% (9) unsure and 
only 2% (1) seemingly not interested. 

• The proportion interested in battery storage was higher for those on the trial at 87% (13), 

compared to those not on the trial at 73% (19). 

Summary: Battery storage is a technology that the majority of respondents were interested in. 

Considerations: The above two results (interest in new energy technologies and in battery storage) 
suggest there is an opportunity, if desired, to capitalise on this interest and bring more residents in 
to the trial. 
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Chart 8: Level of interest in energy and battery technologies (all respondents) 

 
 

3.1.11 Preference on owning a battery vs accessing a community battery (costs unknown) 

When people are unaware of the relative cost of purchasing, installing and maintaining their own 

battery against paying a monthly fee to access a community battery: 

• More respondents would prefer to have their own battery (41% / 16) than access a community 
battery (31% / 12). A small number (10% / 4) said they don’t mind either, and 18% (7) were 
unsure. 

• Interestingly, of those currently on the trial, 33% (5) would prefer their own battery against 27% 
(4) who prefer a community battery, and another 27% (4) would have either. Only 13% (2) were 
unsure. 

• Of those never on the trial, none selected either. Nearly half (45% / 10) preferred their own 
battery, and 36% (8) preferred a community battery, with 18% (4) unsure.  

• Focus group participants not on the trial, as a group, displayed an understanding of some of the 

costs involved, by stating a preference for a community battery based on the fact that 
technologies become obsolete quickly and need upgrading and maintaining. They also liked the 
idea of being able to share energy within their community. 

Summary: In the absence of information about relative costs, the majority of respondents, even 
those on the trial, would prefer to have their own battery over accessing a community battery. This 
suggests they perceive that in some way they would be better off having their own battery. 

Considerations: The many benefits of a community battery over an individually owned battery need 

to be better communicated to gain greater acceptance of the community battery. 

3.1.12 Preference on owning a battery vs accessing a community battery (costs known) 

When respondents understood the relatively high cost of purchasing, installing and maintaining their 

own battery against paying a relatively low monthly fee to access a community battery: 

• More than half (55% / 22) now preferred a community battery, with only 13% (5) still preferring 
their own (these 5 also preferred their own battery in the previous question) and only 5% (2) 
saying either. However, there is a rise in the proportion of ‘unsure’ respondents to 28% (11). 

• Of those on the trial there was a big change in responses, with no-one preferring their own 
battery, 87% (13) preferring a community one, and 13% (2) still unsure. Of the two unsure 
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respondents on the trial, one was also unsure for the previous question. However, the other 

respondent preferred ‘own’ battery above, but was ‘unsure’ for this question. (The third 

respondent who said ‘unsure’ to the previous question, who is not on the trial, now prefers a 
community battery.) 

• Of those not on the trial, only 17% (4) still preferred their own battery, with a small increase to 

39% (9) of those preferring to access a community battery. Two respondents (9%) said ‘either’, 
but there was an increase to 35% (8, from 18% / 4) of people who were now unsure which they 

prefer. 

Summary: When respondents were informed of the costs, there was an increase in preference for 
a community battery, particularly among those already on the trial. Those not on the trial were 

proportionally more ‘unsure’. 

Considerations: Information on the financial benefits of a community battery is likely to increase 
the level of interest in ABEST, as well as validating the decision of those already on the trial. 

Chart 9: Preference for own battery vs access to a community battery (all respondents) 

 
 

3.1.13 Monitoring energy usage 

• Overall, 73% (29) of respondents said they monitor their energy usage, with 40% (16) doing this 

regularly and 33% (13) only when they get their bill. 

• 27% (11) said they never or hardly ever look at their energy usage. 

Summary: Nearly three quarters of people pay some attention to their energy usage, with more 

than half of these checking it regularly.  

Considerations: The fact that respondents show a propensity to be engaged with energy usage 

suggests they may be receptive to receiving more information about how to get the most out of a 

solar and battery combination.  

It may also suggest consumers could be open to other changes of behaviour if the financial 

incentives make sense and they are clear about the impact their behaviour change will have. 
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3.1.14 Important factors when buying (energy consuming) appliances 

• When choosing appliances, respondents reported that the most important influence and source 

of information was online investigations, with 71% (22) saying it is important or very important, 
23% (7) neutral and only 6% (2) saying it is unimportant. 

• What neighbours, friends and family say, and what well-known identities do/say, both rated 

fairly highly, with around 45-50% placing importance on these factors, and only 30% thinking 
them unimportant. 

• Email, mail and traditional media like TV and newspaper all rated lower, with about 35% (11) of 
respondents attaching importance to them when choosing appliances. 

• Social media scored the lowest level of importance, particularly in terms of those who said it 

was definitely unimportant. ‘What the salesperson says’ also rates lowly. 

Table 1: Factors when buying energy appliances 

 
 

Summary: Online investigations, and what familiar people (family, friends, neighbours and well-

known identities) do or say, were the main influences on buying household appliances. Social 

media does not rate highly as an avenue to influence decision making for this type of product. 

Considerations: When looking to promote solar PV systems, batteries and other energy devices or 
technologies, it may be most effective to provide a good quality, trusted online platform of 

information. 

3.1.15 Important factors when using (energy consuming) appliances 

• When deciding when, or how often, to use an appliance or device, the most important influence 
was the impact on energy bills, with 90% (28) of respondents rating it as important (52% / 16) or 

very important (39% / 12), and only 3 respondents (10%) rating it as neutral. Nobody rated 
energy bill impact as unimportant or very unimportant. These findings were echoed in the focus 

group. 

• ‘Doing the right thing’ also rated highly, with 87% (27) placing importance on this factor (55% / 

17 important; 32% / 10 very important), and only 13% (4) rating it as neutral. Again, nobody 

rated this factor as unimportant or very unimportant. 

• The next two most important influences were convenience and comfort, with nearly 85% of 
respondents rating each of these factors as important or very important. 

• About half (52% / 16) of respondents rated habit as important (42% / 13) or very important (10% 
/ 3). A fair number (29% / 9) rated this as neutral, and 19% (6) did not think it important. 

• The lowest level of importance was attributed to what others are doing, with 61% (19) rating 
that factor as unimportant (29% / 9) or very unimportant (32% / 10). Only 9% (3) thought it 

important or very important. 

Very 

important
Important Neutral Unimportant

Very 

unimportant

Neighbours, friends, family 10% 35% 23% 16% 16%

Well-known identities 10% 39% 19% 16% 16%

Email or mail 6% 29% 32% 19% 13%

Media 10% 26% 48% 6% 10%

Online 29% 42% 23% 0% 6%

Social media 3% 23% 35% 19% 19%

Salesperson 0% 26% 39% 29% 6%
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Table 2: Factors when using appliances 

 
 

Summary: The top four most important factors in terms of making decisions about appliance use 

were: impact on energy bills; doing the right thing; convenience; and comfort, with all of them 
rating highly. 

Considerations: The importance of the impact on energy bills is an expected result. However, the 

level of importance placed on doing the right thing, above convenience or comfort, is significant. 
Placing greater emphasis on this may influence consumers to change their behaviour in the future. 

3.2 Respondents who have been on the trial  

The number of survey participants who have been on the trial, either currently or previously, was 
17, equating to 30% of respondents. Two of these were on the trial previously but elected to come 

off. The other 15 were on the trial at the time of the survey. 

3.2.1 Time on the trial 

• This was fairly evenly spread among those who have been on it less than 6 months (27% / 4), 6-

12 months (20% / 3), 12-18 months (33% / 5) and more than 18 months (20% / 3). 

Chart 10: Time on ABEST 

 
 

3.2.2 Satisfaction with the trial 

• 72% (10) of respondents on the trial were satisfied (43% / 6) or very satisfied (29% / 4), with 
21% (3) feeling neutral about it, and 7% (1) dissatisfied. 

Very 

important
Important Neutral Unimportant

Very 

unimportant

Convenience 23% 61% 16% 0% 0%

Comfort 19% 65% 13% 3% 0%

Habit 10% 42% 29% 13% 6%

Bill impact 39% 52% 10% 0% 0%

Right thing 32% 55% 13% 0% 0%

Others doing 3% 6% 29% 29% 32%
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• Most of the satisfaction was around bill savings (and associated changes in habit to off peak 

use). 

• The small amount of dissatisfaction was less to do with unrealised savings (although one 

respondent suggested it wasn’t any cheaper being on the trial, so they went off it) and more to 
do with the perception of a lack of communication and information about how to maximise 
energy savings, and not getting answers to queries about bills. 

Chart 11: Satisfaction with the trial 

 

 

Summary: The vast majority of those on the trial were satisfied with it, and most of this satisfaction 
was to do with lower energy bills. Those feeling neutral or negative about ABEST were mostly 

seeking information on how their particular household can maximise savings on their energy bills 

by being on the trial. 

3.2.3 Reasons for signing up to the trial 

• 93% (14) rated reducing energy bills as an important reason for signing up to the trial (87% / 13 
very important; 7% / 1 important). Only one respondent (7%) rated it neutral and no-one said it 

was unimportant. 

• Getting good use out of their solar panels also rated highly, with 87% saying it was very 
important (60% / 9) or important (27% / 4) and the remainder (13% / 2) rating it neutral. 

• 80% (12) rated the environment as important (60% / 9 very important; 20% / 3 important). 13% 

(2) rated it neutral, and one respondent (7%) claimed it very unimportant. 

• Curiosity was also an important factor in signing up for the trial (79% / 11), although fewer 
respondents rated it as very important (15% / 2) than important (64% / 9). 

• 73% (11) rated having the benefits of a battery without the cost as important (47% / 7 
important; 27% / 4 very important). One respondent (7%) rated it very unimportant. 

• Having independence from the grid was important for 65% (9) of respondents (21% / 3 very 

important; 43% / 6 important), but 14% (2) said it was unimportant, and 21% (3) were neutral. 

• Being invited to participate by Synergy was important or very important for more than half (53% 
/ 8) of respondents, but it was not important for 27% (4) of them. 
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• Being part of the community was important for less than half the respondents (47% / 7). One 

third (33% / 5) placed neutral importance on it, and 20% (3) said it was unimportant (7% / 1) or 

very unimportant (13% / 2). 

• More than half (53% / 8) said what others were doing was unimportant (4) or very unimportant 
(4) to their decision to sign up, and a third (33% / 5) was neutral about this. 

• Having a reliable energy supply did not rate with anyone who responded to the survey. 

However, in the focus group discussion, having a reliable energy supply was raised as a factor of 
importance, as people perceive a community battery as making them less vulnerable to system 
wide issues.  

Table 3: Reasons for signing up to ABEST 

 
 

Summary: The order of importance for signing up was: reducing bills, getting use out of solar PV 
system, the environment, curiosity, benefits of battery without the cost, independence from the 

grid, being invited by Synergy, being part of the community, and what others were doing. 

3.2.4 Benefits of ABEST 

• The top three benefits were lower bills, making the most of the rooftop solar system, and 

contributing to a greener future. 

• Lower bills had the highest proportion of respondents who strongly agree (40% / 6), and 
combined with those who agree (27% / 4) it had 67% (10) of respondents agreeing generally. 

• Making the most of the solar system had the greatest number of respondents agreeing generally 

(73% / 11), but only 27% (4) strongly agreed compared with 47% (7) who agreed. 

• Similarly, 71% (10) of respondents agreed that a benefit was contributing to a greener future. 
But only 21% (3) strongly agreed compared with 50% (7) who agreed. 

• 50% (7) of respondents generally agreed that the trial improved their awareness of the energy 

they use in their house, with only one (7%) disagreeing. But 43% (6) were neutral on this aspect. 

• Similarly, 47% (7) of respondents generally agreed that the trial improved their understanding of 

how solar PV and batteries work, but 20% (3) disagreed with this (33% / 5 were neutral). 

• 40% (6) said it changed the way their household uses energy, and no-one disagreed with this 
statement, but 60% (9) were neutral about this – a high proportion. 

• The lowest rated statement was that participating in the trial helps develop close relationships 
with neighbours and the community – 43% (6) generally disagreed with this (29% / 4 strongly 
disagreed; 14% / 2 disagreed), 50% (7) were neutral on it, and only one respondent (7%) agreed 
with this statement (and no-one strongly agreed). 

Very 

Important
Important Neutral Unimportant

Very 

Unimportant

Reducing energy bills 87% 7% 7% 0% 0%

Getting good use out of solar panels 60% 27% 13% 0% 0%

Environmental benefits 60% 20% 13% 0% 7%

Curiosity 14% 64% 21% 0% 0%

Benefits of battery without the cost 27% 47% 20% 0% 7%

Independence from the grid 21% 43% 21% 14% 0%

Invited by Synergy 13% 40% 20% 13% 13%

Being part of the community 20% 27% 33% 7% 13%

What others are doing 7% 7% 33% 27% 27%

Reliable energy supply 0% 0% 0% 0% 0%
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Table 4: Benefits of ABEST 

 
 

Summary: These results seem consistent with other messages coming through – lowering bills was 

the most important aspect of the trial, but making the best use of technology, and environmental 

considerations, also rate highly. Community relationships do not rate strongly as a driver or a 

benefit. 

3.2.5 Drawbacks of ABEST 

There were only three responses to the question of whether participants had experienced any 

drawbacks being on ABEST. 

• Two believed their bills are too high compared with how much they paid for their house and 
solar PV system, although one of these suggested his system and usage profile might not be 

suitable. 

• One other felt that once they were on the trial they did not have anyone to talk to about how to 
get the most out of it ongoing, and who could answer questions.  

A related comment is that one respondent said they were supposed to get an energy usage tracker 
supplied and installed by Lendlease free with their land purchase but this never eventuated.  

Considerations: If the trial continues, it may be worth considering the benefit of a system of regular 
communication with households. 

3.2.6 Changing behaviour around energy use 

• The majority of respondents on the trial said their energy use had not changed (64% / 9), and 

only 36% (5) said it had changed. 

• Some respondents had shifted energy use to off-peak times where possible. Others said it’s hard 
to change habits, and not always practically possible, and others hadn’t given it much thought. 

• Some respondents hadn’t had enough feedback to figure out how to best change their habits. 

• A few said they were more aware of the cost of electricity through being on the trial. 

Considerations: There appears to be scope for providing participants with more information 

around easy ways to change behaviour that may result in lower bills. According to focus group and 
interview participants, real life examples using realistic costs and savings for different sized systems 

and different household types would be very useful. 

3.2.7 Factors influencing the solar PV system purchase decision 

Respondents were asked to select their main consideration when purchasing their rooftop solar PV 

system. 

Very 

Important
Important Neutral Unimportant

Very 

Unimportant

Lower bills 40% 27% 27% 7% 0%

Making the most of solar panels 27% 47% 20% 7% 0%

Contributing to a greener future 21% 50% 21% 7% 0%

Awareness of household energy use 14% 36% 43% 7% 0%

Improved understanding of how 

solar and battery works
20% 27% 33% 20% 0%

Changed household energy use 13% 27% 60% 0% 0%

Close relationships with neighbours 

and the community
0% 7% 50% 14% 29%
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• The number one factor was price, with 33% (5) of total responses, followed by the system being 

the right size for the house at 27% (4), and advice from the salesperson at 20% (3). What others 

had installed rated low, with only one respondent (7%) selecting this factor.  

• Other reasons were that the system came with the house, and (for one household of retirees) 
the system chosen related to long term bill planning and general financial considerations. 

• It was mentioned by focus group participants that some salespeople will sell residents the 

largest solar system they can and not necessarily the best for their needs. Conversely, a system 
that is too small will not give households the best outcome. Attendees suggested it would be 
beneficial to have a list of salespeople who are familiar with ABEST and would “do the right 

thing” by residents when recommending an appropriate solar PV system. 

Chart 12: Main factor influencing solar PV purchase 

 
 

Summary: Consistent with similar responses to other questions, the cost of the system was the 
main driver behind the purchase decisions of households for solar PV systems. 

Considerations: There may be scope to improve understanding of the short and long term costs of 
different system sizes for different households, for example a cheaper upfront system may reduce 

the ability for long term savings. 

3.2.8 Does the solar PV system maximise energy bill savings? 

• Two thirds (67% / 10) of respondents on the trial believed their system is the right size to 

maximise their energy bill savings, with only 13% (2) thinking it doesn’t, and 20% (3) unsure. 

Considerations: According to data received by Synergy, approximately 5% of current ABEST 
participants would be better off on the standard A1 tariff, with 95% being better off on the PDS. 

 The structure of the tariff suits customers who can export a reasonable amount of solar during the 
day to offset against peak demand (charged at a higher rate). This suggests that either a small 

number of customers have a system that is too small to take advantage of the benefits of a 
community battery, or they have not been adjusting their behaviour appropriately, and ties in with 

the request from respondents for personalised information. 

4, 27%

5, 33%

3, 20%

1, 7%

2, 13%

Right size Price/cost Sales advice Friends/neighbours Other



Alkimos Beach Energy Storage Trial | Customer Insights Research 

27 
 

 

3.2.9 Information before and during the trial 

• Just over half of the respondents (53% / 8) generally agreed that there was enough information 

at the start of the trial to understand how it worked (40% / 6 agreed, and 13% / 2 strongly 
agreed). 20% (3) were neutral on this, and 27% (4) disagreed generally (with only one 
disagreeing strongly). 

• In terms of information provided during the trial, 60% (9) generally agreed (20% / 3 strongly 
agreed and 40% / 6 agreed) there was enough provided to maximise savings. 20% (3) were 
neutral and 20% (3) generally disagreed (one strongly). 

Chart 13: Information before and during the trial 

 

 

Summary: More than half of the survey participants agreed there was enough information 

provided before and during the trial. 

Considerations: These results suggest that, while many participants feel there has been a 

reasonable amount of information given out about the trial, there is room to improve the amount 
and type of information given, to help consumers feel more engaged and in control of their energy 
bills. 

3.2.10 Whether participants would recommend the trial 

• Nearly three quarters of respondents on the trial (73% / 11) would recommend it to others (33% 
/ 5 strongly agree; 40% / 6 agree), with the remainder being neutral. No respondents disagreed 
with the idea of recommending the trial. 

• 80% (12) would like the trial to continue (40% / 6 agree; 40% / 6 strongly agree), with the 
remaining 20% (3) being neutral on this. No respondents disagreed with the idea of continuing 

the trial. 

• Focus Group participants mentioned they felt ABEST ‘put them on the map’, and that it is 
symbolic of what the community represents – a sustainable, innovative, collective community. 

Summary: Participants were generally positive about the trial, and would like it to continue. 

Considerations: Positive sentiment about ABEST suggests an opportunity to drive more uptake if 

desired, and if the project was to continue. It is worth considering how to leverage the apparent 
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community support of the project. If the trial is not to continue, there needs to be a 

communication plan in place to maintain the general positive sentiment towards both innovative 

and sustainable energy technologies and the project partners. Further trials of this type of 
technology are likely to be well received in terms of interest and participation (and indeed were so, 
with PowerBank in Meadow Springs6). 

3.3 Demographic data for all respondents 

This section of questions was asked of all respondents to the survey (56). 

3.3.1 Age 

Table 5: Age of respondents 

 

Source: Australian Bureau of Statistics (ABS) 2016 Census of Population and Housing, Alkimos SSC50011 

Note: Age groups <18 years old have been excluded from the ABS statistics in order to compare with the 

results from the study. 

Summary: Overall, the majority of respondents (nearly 70%) were between 25-45 years old. There 
were very few respondents over 45years old. These proportions were similar across those on the 
trial and those not on the trial but who were aware of it. However, there is a marked change in 

those who were not on the trial and haven’t heard about it – the majority of these respondents 

were younger people in the 26-35 age bracket. 

                                                
6 https://www.communitynews.com.au/mandurah-coastal-times/news/moeadow-springs-powerbank-trial-starts-
three-months-early-after-all-spots-snapped-up/  

Know of trial
Don't know 

of trial
Age in years %

18 – 25 0% 0% 0% 0% 18-25 19%

26 – 35 26% 21% 17% 43% 26-35 35%

36 – 45 43% 43% 50% 36% 36-45 21%

46 – 55 15% 14% 11% 14% 46-55 14%

56 – 60 6% 7% 6% 7% 56-60 4%

>60 11% 14% 17% 0% >60 8%

Not on trial ABS Statistics - Alkimos

Age in years Overall On trial

https://www.communitynews.com.au/mandurah-coastal-times/news/moeadow-springs-powerbank-trial-starts-three-months-early-after-all-spots-snapped-up/
https://www.communitynews.com.au/mandurah-coastal-times/news/moeadow-springs-powerbank-trial-starts-three-months-early-after-all-spots-snapped-up/
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3.3.2 Number of people in the house 

Table 6: Number of people in household 

 

Source: Australian Bureau of Statistics (ABS) 2016 Census of Population and Housing, Alkimos SSC50011 

Summary: Among survey respondents there were very few singles, but overall more than a third 
(36% / 17) have two people in the household. However, more than half of respondents (57% / 27) 

have more than two people living in the household, which combined with the previous question 

suggests a lot of respondents had families. That said, for households on the trial the vast majority 
of respondents (57% / 8) came from two-person households, and only 35% (5) had more than two 

people in the house. This is in stark contrast to those who aren’t on the trial and don’t know much 
about it but want to know more, where 71% (10) of respondents were from households with more 
than two people. 

3.3.3 Household type 

• 77% (36) of respondents were married or partnered (possibly up to 80%, as some will fall into 
the ‘retiree’ category). That was split into 30% (14) without children and 47% (22) with children. 

• Single parents were 9% (4), with a similar percentage for other singles. 

• About 6% (3) were older, with children having left home (possibly retirees). 

• Of all respondents who answered the question about renting or owning their home (46), only 
2 (4%) were renting, and the other 44 (96%) own their home (either outright or mortgaged). Of 

those on the trial, 100% (14) who answered the question own their home, and none rent. 

Chart 14: Household type 

 

Know of trial
Don't know 

of trial
# of people %

1 6% 7% 6% 7% 1 16%

2 36% 57% 33% 21% 2 34%

3 17% 7% 22% 21% 3 21%

4 23% 14% 17% 36% 4 20%

5+ 17% 14% 22% 14% 5+ 10%

ABS Statistics - AlkimosNot on trial

# of people Overall On trial
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Summary: Among respondents, young couples and young families were the main demographic, of 

which the vast majority of households own their own home. According to the latest Milestone 

Report on ABEST that was prepared for ARENA by Synergy, homes in Alkimos Beach are mainly 4x2 

and 3x27. 

3.3.4 Residential status 

Table 7: Household income 

 

Summary: Level of household income was reasonably similar between groups, but it’s interesting 
to note that, proportionally, there were not as many higher income earners on the trial compared 
with those that were not on the trial. And a higher proportion of those on the trial preferred not to 

answer this question. However, the lowest income earners were proportionally larger in the group 
that is not on the trial and did not know about it, but are interested in it. 

3.3.5 Time living in Alkimos Beach 

Table 8: Length of time living in Alkimos Beach 

 

Summary: Most of those on the trial have lived in the area for a while. Those who were not on the 

trial and did not know about it (but would like to) were predominantly new to the area. 

Considerations: If the trial continues and it is desirable to have more participants, it might be worth 

developing a system of contacting new people to the area to inform them of the opportunity. 

3.3.6 Reasons for living in Alkimos Beach 

Respondents to this question were allowed to select as many answers as was applicable. 

• Location on the coast was by far the highest ranked selection (32% / 41) followed by 
affordability (19% / 24). 

• Next came the environmental focus of the community (13% / 17) and community facilities (12% 
/ 15). 

                                                
7 ‘4x2’ refers to a residence with 4 bedrooms and 2 bathrooms, ‘3x2’ refers to one with 3 bedrooms and 2 bathrooms. 

Know of trial
Don't know 

of trial
Household income %

Less than $50,000 9% 7% 6% 14% Less than $52,000 17%

$50,000 - $99,999 19% 21% 17% 21% $52,000 - $104,000 29%

$100,000 - $149,999 34% 36% 39% 29% $104,001 -$156,000 28%

$150,000 - $200,000 21% 14% 22% 29% $156,001 - $208,000 10%

$200,000 - $249,999 0% 0% 0% 0% $208,001 and above 4%

$250,000 and above 4% 0% 11% 0%

Unsure / prefer not to answer 13% 21% 6% 7% Other 12%

ABS Statistics - Alkimos

On trialOverallHousehold income

Not on trial

Know of trial
Don't know 

of trial

Less than 6 months 19% 0% 17% 43%

6-12 months 11% 0% 17% 14%

12-18 months 21% 29% 17% 21%

18 months - 2 years 9% 7% 11% 7%

More than 2 years 40% 64% 39% 14%

Time period Overall On trial

Not on trial
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• Location close to work/school and location close to amenities and shops both had 9% (11) of 

responses. 

• Having family and friends nearby was ranked low by respondents (5% / 7) and there only one 

respondent (1%) selected ABEST as a reason for living in Alkimos Beach. 

Summary: Coastal living that is affordable is what people in the Alkimos Beach area are seeking. 
This was confirmed in interviews, where affordability and the environmental focus of the area were 
key reasons for choosing to live there. 

3.3.7 Previous postcode 

6036 - Jindalee, Butler 19% 

6030 - Merriwa, Clarkson, Quinns Rocks, Mindarie, Ridgewood 13% 

6027 - Mullaloo, Ocean Reef, Connolly, Joondalup, Heathridge, Edgewater, Beldon 9% 

6028 - Burns Beach, Iluka, Currambine, Kinross 9% 

6065 - Tapping, Wangara, Wanneroo, Landsdale, Madeley, Hocking, Ashby, etc 9% 

6038 - Alkimos 6% 

6050 - Mt Lawley, Menora, Coolbinia 4% 

6004 - East Perth 2% 

6014 - Wembley, Floreat, Jolimont 2% 

6017 - Osborne Park 2% 

6021 - Stirling / Balcatta 2% 

6025 - Padbury, Craigie, Hillarys, Kallaroo 2% 

6031 - Carramar, Banksia Grove, Neerabup 2% 

6054 - Kiara, Eden Hill, Bassendean, Ashfield, Lockridge 2% 

6056 - Midland, Middle Swan, Helena Valley, etc 2% 

6061 - Nollamara, Mirrabooka, Westminster, Balga 2% 

6066 - Ballajura 2% 

6160 - Fremantle 2% 

6721 - Port Hedland 2% 

VIC 2% 

NSW 2% 

UK 2% 

 

Summary: By far the majority of respondents who have moved to Alkimos Beach have come from 

nearby suburbs, particularly those just south and south east. 

4 Discussion 

There are several key messages to take from the results of the ABEST survey, focus group and 

phone interview discussions. They mainly revolve around positive sentiments about the trial, the 
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potential for further uptake, and a desire by residents for more detailed, targeted and regular 

information. 

4.1 Sentiments about ABEST 

The general feeling about ABEST was positive, with most respondents and interviewees hoping the 

trial continues beyond 2021. The future of the trial was of particular importance to attendees of 
the focus group, who said they would like to have more certainty of the continuity of the trial 
before considering signing up.  

Positive feelings included that battery storage of this kind is the way of the future, that participants 

were proud to be part of an innovative community leading the way in energy technology, and that 
it makes a lot of environmental sense. Most respondents were interested both in the impact the 
battery has on their own energy use, as well as the idea that the battery reduces the energy use of 
the whole community. 

Many survey respondents still have a belief that they should or would be better off with their own 

home battery, including the idea that they will be more self-sufficient in the case of a blackout. 
However, once the relative cost of home storage compared with a community battery was 

explained, the majority preferred a community battery. Additionally, comments from respondents 
about the desire for self-sufficiency indicate a lack of understanding of the current capabilities of a 
home battery, as batteries are unlikely to be able to provide this benefit at an affordable cost in the 
near to medium term.  

Interestingly, in their discussion, participants in the focus group quickly appreciated the merits of a 
community battery over a personal battery, particularly in terms of less cost and responsibility for 

upgrading and maintaining the technology. 

Negative aspects of the trial were relatively few, but mainly revolved around wanting access to 
more information on how to make the trial work best for specific households, as well as having 

more opportunity to talk to someone about electricity bills.  

Given that lowering the cost of energy bills was the primary interest of respondents, it is not 

surprising that a comment raised against the trial was that the peak tariff is too high. Once again, 

information and education around why this is necessary, the effect it is trying to achieve, and how 
to best avoid the high peak rate may assist in removing this perception.  

A related request from one respondent is that they would prefer the daily tariff windows be 

changed so that more 'free' usage can be utilised during daytime hours, “even if it's only for an 
hour or two in the morning”. This indicates a lack of understanding of how the program and the 

PDS tariff works. Participants can use as much free energy during the day as their solar PV system 
generates – they are only limited by the size of their system and how much energy it produces.  

However, on the whole, feedback about the trial was positive and the majority would like it to 

continue, even though there were aspects they would like improved. 

4.2 Perceived benefits of a community battery 

The benefits of ABEST to respondents mostly revolve around being able to lower energy bills 

without having to outlay the upfront cost of a home battery. Energy bills were the primary concern 

of most respondents, both from the survey and the focus group and interviews. One interviewee 
who has a 2.5kW solar PV system for a one-person household was “fully satisfied” with being on 
the trial, as her monthly energy bills have fallen from about $300 a month to $200 a month. She 
was happy to change her behaviour to achieve these savings. The majority of respondents pay at 
least some attention to their energy usage, with more than half doing so on a regular basis. 
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Respondents who had joined the trial were also interested in new energy technologies, with one 

interviewee stating they like embracing new technology and enjoyed being a part of an experiment 

to inform future battery projects. These respondents also liked making the most of their solar PV 
systems.  

The environment was also raised consistently as a factor of importance in being a part of a project 
like ABEST. For example, when making decisions about using (energy consuming) appliances, aside 
from saving money on energy bills, “doing the right thing” was rated higher than either 

convenience or comfort. One respondent is so interested in the environment and renewable 
energy technologies that they expressed a desire “to know if the implementation of wind power 
can also be investigated … being on the coast, it makes absolute sense to increase the renewable 
energy facilities in this area”.  

These combined results suggest that there is general enthusiasm in the community for better ways 

to generate and use energy that reduces cost and has positive environmental outcomes, and these 

attitudes and interests should be considered when trying to influence consumers to change their 

behaviour. An incidental benefit mentioned by several participants was a perceived increased 
house value, although it was not a strong factor.  

 

Community relationships did not rate strongly as a benefit of ABEST or a driver to join the trial, and 

neither did “what others are doing” or having a reliable energy supply, suggesting those factors 

should not be the focus of future marketing activities. However, it should be noted that reliability 
may be a factor that is taken for granted and not well understood, and it was raised in the focus 
group as being important.  

4.3 Information about ABEST 

The general understanding of respondents about ABEST is high, but the detail does not appear to 

be well understood, particularly regarding the costs and benefits of batteries, how to optimise 

savings from the program, the importance of the size of the solar PV system, and the PDS tariff and 

SSR program.  

4.3.1 Understanding battery costs and benefits 

To overcome the perception that having your own battery is preferable to accessing a community 

battery, information about the cost and benefits of different battery options may be useful to 
provide to current and potential ABEST participants. This information could discuss upfront costs 

and ongoing upgrade and maintenance costs, as well as the community wide efficiency benefits 
and reduced system costs of community batteries. Once these were understood, the survey results 

suggest most people would prefer a community battery.  

4.3.2 Optimising savings 

From both those that were on the trial and those that were not, there is an appetite for more 

information around how different households, with different sized solar PV systems and household 
characteristics, can make the most of their potential energy savings under the scheme. Potential 

participants would like to understand this better before signing up, and to have some advice on 

selecting the optimal solar PV system for their situation, and current participants would like to 
better understand what behaviour changes they can make to optimise their savings, and what 
impact these changes might have on their bills. For example, if a particular household puts the 
dishwasher on in the middle of the day instead of at peak demand in the evening, how much might 
they save by doing this?  



Alkimos Beach Energy Storage Trial | Customer Insights Research 

34 
 

 

Indeed, those participants who felt neutral or negative about the trial were mostly seeking more 

help and information about these issues. One participant felt that once they were on the trial they 

did not have anyone to talk to on a regular basis about how to get the most out of it. Some believe 
their bills have been too high compared with how much they paid for their house and PV system. 
And there were concerns by others, including those in the focus group, that if a household joined 
the trial and didn’t change their behaviour in the right way they would end up being worse off. 

Providing realistic case studies around potential savings for different types of households with 

different usage profiles, together with ongoing support, may help empower current customers, 
entice new customers, boost the generally positive sentiment that people have of ABEST, and build 
on the trust they have in the project partners. Through conversations with Synergy, one 
respondent recognised the size of their PV system and the nature of their energy use meant they 
were not a suitable household to lower their energy bills through the trial. Most respondents chose 

their PV system based on cost, but this may be false economy if they are missing out on extra 

energy bill savings by having a smaller system. Information on optimally sized solar PV systems and 
payback periods would be welcomed by most participants. 

4.3.3 Advice on solar PV 

Further to this, focus group participants expressed an interest in having information about where 
to seek trusted advice and services for the installation of appropriately sized PV systems for their 

households. While it is understandable that this information is desirable for residents, its provision 
would need to be considered with caution, as one of the ABEST partners (Synergy) is a supplier of 

solar PV systems, presenting a potential conflict of interest. There are also likely to be legal 
implications regarding the recommendation of third parties. Furthermore, whether or not the trial 

is going to continue beyond 2021 would be a necessary consideration in providing this information. 

4.3.4  PDS tariff and SSR program 

Recognition of the Peak Demand Saver tariff was not high, considering it is the charging structure 
that applies to trial participants. However, most had a good general understanding of the basics of 

the trial and how the billing works. One or two participants mentioned a frustration with getting 

answers to their billing queries. This ties in with the above discussion that residents, both on and 
off the trial, would welcome more specific information about how to make the trial work best for 
them in terms of bill savings. 

The Synergy Smart Response program is not well recognised or understood, but this is not 
unexpected and is perhaps suitable for its purpose. If it is desired to include more people on this 

product then further rounds of information and explanation would need to be disseminated, and if 
so it is likely there would be more uptake from those whose air conditioner systems deem them 
eligible. 

4.4 Disseminating information 

There is a preference for personalised email communication. The majority of respondents identify 
with messages from Lendlease and DevelopmentWA, although they appreciate that Synergy is the 

entity that bills them. If information is to come from Synergy, it may help to have advance warning 

from Lendlease and/or DevelopmentWA that Synergy will be making contact, so they don’t miss 
the message among more general notifications. 

That said, one or two current participants expressed a wish to be able to speak with someone 
about how to get the most out of being on the trial. If the trial continues beyond 2021, it might be 
worth considering whether a direct helpline, for current and potential participants, would be 

worthwhile. 
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Feedback from the focus group, which comprised a number of new residents to Alkimos Beach, 

suggests that holding a community event, in the way recruitment was undertaken initially, is a good 

way to provide information and recruit participants. However, it was noted that there needs to be 
enough staff available for people to talk to, as at the initial event there were not enough 
representatives to deal with the number of people and queries. 

In terms of websites, Synergy’s is useful in providing information to customers, and this is a portal 
that could be considered more carefully as a means of providing ABEST participants with useful and 

relevant information about their energy use. 

Eco-coaching phone calls were not well recognised, so if this is considered an important avenue of 
communication, there may need to be some attention paid to this element in the future. 

The research suggested that word of mouth can be powerful, so if it is desirable to continue the 
scheme then it may be worth considering how to use this avenue to address some of the concerns 

residents have of ABEST. 

One participant interviewed raised the presence of some negative social media of the trial (specifically 

via the Alkimos Beach residents’ facebook page, of which the project partners have no insight or 
control). This is something to be conscious of in terms of creating positive sentiment, but when it 
comes to influencing household decisions on energy appliances, the survey results suggest that social 
media does not rate as a significant influencer. Instead, the majority of respondents said their own 

online investigations, and what familiar people (family, friends, neighbours and well-known identities) 

do or say, were the main influences on buying household appliances. This suggests that if looking to 
promote solar PV systems, batteries and other energy devices or technologies, it may be most 
effective to provide a good quality online platform of information with powerful meta tags and search 

phrases. 

5 Conclusion 

Positive sentiment about the trial, and the fact that the majority of respondents who were not on the 

trial were interested in further information, suggests there is an opportunity to drive more uptake if 
that is desired, and if the trial is going to continue. If it does continue, the trial would benefit in uptake 

from the dissemination of further, specific and regular information.  

If the trial is not going to continue, there will need to be a good communication plan to execute for 

this to try to maintain the general positive sentiment towards new and sustainable technologies and 
the reputation and branding of the project partners. 

The messages about attitudes, interests and general understanding of energy issues and technologies 
are also useful to inform future phases of this trial or other trials or projects of this kind. 
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Appendix 1 – messaging to Alkimos Beach residents 

The messaging to residents at the community event was as follows: 

How the Alkimos Beach Energy Storage Trial works 

Make: Your solar PV panels capture energy from the sun, which is converted into accessible electricity for 

your use. 

Store: Any solar energy you generate and don’t use will be virtually stored in the 1.1MW Alkimos Beach 
battery. 

Use: During off-peak times, you’re charged a cheaper rate for energy compared to Synergy’s A1 Home 

tariff. Peak time use attracts a higher rate than the A1 Home tariff rate, but you’ll be able to use the energy 
your panels have stored through solar credits first. 
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Appendix 2 – survey questionnaire 

Lendlease, DevelopmentWA and Synergy are interested to understand your experiences, views and 
opinions on the Energy Storage Trial currently being run in Alkimos Beach. 

Before completing the survey, please read the Participant Information Form [insert hyperlink to PDF please] 

and ensure that only one person from your household completes this survey.  

If you have any questions about this survey, please don't hesitate to contact Nadja, Sustainability Manager 
at Lendlease on Alkimos.Beach@lendlease.com.  

To be in the draw for a Gateway Shopping Centre voucher, please fill out the survey and provide your 

contact details at the end of the survey. 

Thank you for your time in completing this survey. 

 I have read the Participant Information Form and agree to participate in this survey. [requires 
answer] 

Firstly, we would like to understand what you know about the Alkimos Beach Energy Storage Trial. 

1. Are you aware of the Energy Storage Trial currently running in Alkimos Beach? 

a. Yes, I am currently participating in the trial 

b. Yes, I was previously participating in the trial but I’m not anymore  

c. Yes, I’m aware of the trial but I haven’t participated in it 
d. No, I’m not aware but would like to know more about it [skip to Q.21] 

e. No, I’m not aware of the trial and not interested in finding out about it at this stage [end 
survey with message] 

2. How did you first hear about the Energy Storage Trial? 

a. Synergy website 

b. Correspondence from Synergy 

c. Correspondence from Lendlease or DevelopmentWA 

d. Word of mouth 
e. During the sales / planning process for my house 
f. At an event 

g. Social media 
h. Advertising 

i. Eco-coaching phone call 
j. Other – please specify [text box] 

mailto:Alkimos.Beach@lendlease.com
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3. Please rate the extent to which you agree or disagree with the following statements: 

 Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

I understand the Energy Storage Trial      

Having access to a community energy 

storage system adds to the value of 

houses in the area 

     

A community energy storage system 

reduces overall community energy 

usage 

     

I’ve heard about the Peak Demand 

Saver tariff 

     

I understand how the Peak Demand 

Saver tariff works 

     

I’ve heard about the Synergy Smart 

Response program 

     

I understand how the Synergy Smart 

Response program works 

     

I am interested in new energy 

technologies 

     

 

4. Are you interested in accessing a battery to store energy for use in your home? 

a. Yes 

b. No [skip to Q.8] 

c. Unsure [skip to Q.8] 

5. If yes, would you generally prefer to access a community battery or have your own battery? 

a. Community battery 
b. Own battery 
c. Either 

d. Unsure 

6. The Alkimos Beach Energy Storage Trial provides access to a community battery for $11 a month. 

Currently, an average sized home battery for an average sized house would cost around $200 a 
month (for 7 years). Based on these figures, would you prefer to access the community battery or 
have your own battery? 

a. Community battery 

b. Own battery  

c. Either 
d. Unsure 
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7. Do you (or someone in your household) monitor your household’s energy usage? 

a. Yes, regularly 

b. Yes, only when I get my bill 
c. No, hardly ever 
d. No, not at all 

8. When choosing appliances and energy saving devices for your home, what level of importance do 
you attach to the following factors? 

 Very 

unimportant 

Unimportant Neutral Important Very 

important 

What neighbours, 

friends or family 

members do / say 

     

What well-known 

identities do / say 

     

Information by email or 

mail 

     

Information on TV or 

radio 

     

Information in 

newspapers or 

magazines 

     

Online investigations      

What I read on social 

media (e.g. twitter, 

Instagram, Facebook) 

     

What the salesperson 

tells me 

     

 



Alkimos Beach Energy Storage Trial | Customer Insights Research 

40 
 

 

9. When deciding when, or how often, to use an appliance or device in your home, such as a pool pump 

or washing machine, what level of importance do you attach to the following factors? 

 Very 

unimportant 

Unimportant Neutral Important Very 

important 

Convenience      

Comfort      

Habit      

Impact on energy bill      

Doing ‘the right thing’      

What others are doing      

 

For those of you who are or have been on the Energy Storage Trial, we would like to explore some of 

your thoughts and experiences of the trial.  

Please skip to Question 21 if you have not participated in the trial. 

10. How long have you been, or were you, on the trial? 

a. Less than 6 months 

b. Between 6 – 12 months 

c. Between 12 – 18 months 

d. More than 18 months 

11. Overall, how satisfied have you been with the trial? 

Very dissatisfied Dissatisfied Neutral Satisfied Very satisfied 

     

 

12. Why did you answer the last question in this way? 

e. [comment box] 

13. If you are no longer on the trial, could you tell us why you stopped? [text box] 
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14. When deciding to sign up to the trial, what level of importance did you attach to the following 

reasons? 

 Very 

unimportant 

Unimportant Neutral Important Very 

important 

Reduce my electricity 

bills 

     

Benefits of storage 

without the cost 

     

Help the environment      

Feel part of the 

community 

     

Reliable energy supply      

Make the most of my 

solar PV system 

     

Feel independent from 

the electricity grid 

     

Others were doing it      

Invited to participate by 

Synergy 

     

Curious      

 
If there were other reasons, please let us know what they were: [Text box] 
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15. Through participating in the Energy Storage Trial, please indicate to what extent you agree with the 

following statements: (please select all that apply) 

The Energy Storage Trial … Strongly 
disagree 

Disagree Neutral Agree Strongly 
agree 

Improved my awareness of the energy 

my household uses 

     

Improved my understanding of how 

solar PV and batteries work 

     

Reduced my electricity bills      

Helped me develop closer 

relationships with neighbours / the 

community 

     

Made me feel I was contributing to a 

better, greener future 

     

Helped me make the most of my solar 

PV system 

     

Changed the way my household uses 

energy 

     

 

If there were other benefits, please let us know what they were: [Text box] 
 

16. Have you experienced any drawbacks being on the trial? [Text box] 

17. If being on the trial has changed the way you use energy in your house, please tell us what has 

changed. If it has not changed the way you use energy, please tell us why. [text box] 

18. What was the main factor that influenced your decision to buy the type and size of solar PV system 

that you have? (Please select one) 

a. Price/cost of the system 

b. Right size for my house 
c. Advice from salesperson 

d. Advertising/information 
e. What others had installed 
f. Other (please specify) [text box] 

19. Do you think your solar PV system is the right size to maximise your energy savings? 

a. Yes 

b. No 
c. Unsure 
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20. Please rate the following statements about your experiences of the Alkimos Beach Energy Trial: 

 Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

I was provided enough information at 

the start of the trial to understand how 

it worked  

     

I was provided enough information 

during the trial to understand how to 

maximise my energy savings  

     

I would recommend the energy storage 

trial to others 

     

I would like to see the community 

energy storage system continue past 

the trial period of 2020 

     

 

And to finish the survey, we would like to ask a few questions about you and your household. 

21. What is your age? 

a. 18 – 25 
b. 26 – 35 

c. 36 – 45 
d. 46 – 55 

e. 56 – 60 
f. 60+ 
g. Prefer not to answer 

22. How many people (of all ages) live permanently in your house? 

a. 1 
b. 2 

c. 3 
d. 4 
e. 5 
f. More than 5 

23. Which of the following best describes your household? 

a. Single without children 
b. Married or partnered without children 
c. Single with children at home 

d. Married or partnered with children at home 
e. Single, married or partnered with children having left home 

f. Other (please specify) [text box] 

g. Prefer not to answer 

24. Which of following best describes your current residential status? 

a. Own my home (mortgage or outright) 
b. Renting 
c. Other [text box] 

25. What is the approximate gross annual income of your household? 
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a. Less than $50,000 

b. $50,000 - $99,999 

c. $100,000 - $149,999 
d. $150,000 - $199,999 
e. $200,000 – 249,999 
f. $250,000 and above 
g. Prefer not to answer 

26. How long have you lived at Alkimos Beach? 

a. Less than 6 months 
b. Between 6 – 12 months 
c. Between 12 – 18 months 
d. Between 18 months – 2 years 

e. More than 2 years 

27. Why did you choose to live in Alkimos Beach? 

a. Affordability 
b. Location – on the coast 
c. Location – close to work and/or schools 
d. Location – close to amenities e.g. shops 

e. Community – facilities 

f. Community – environmental focus 
g. Community – friends and family nearby 
h. Energy Storage Trial 

i. Other [text box] 

28. What is the postcode where you lived previously? 

a. [text box] 

 

Lastly, we would like to know if you have any other comments and/or are interested in being involved 
further. 

29. Have you got any other comments you would like to make about the Alkimos Beach Energy Storage 
Trial? 

a. [text box] 

30. Please let us know if you’re you interested in: 

a. Being placed in the draw to win a $100 Gateway Shopping Centre voucher, or one of five $20 

Gateway Shopping Centre vouchers. 
b. Participating in a focus group discussion to further discuss your experiences, views and 

opinions. Participants will be reimbursed for their time with a $40 Gateway Shopping Centre 

voucher. 

c. Receiving more information about the Energy Storage Trial. 

31. If you ticked any of the boxes under Q.30 above, please provide us with your contact details: 

a. Full Name [text box] 

b. Phone number [text box] 
c. Email [text box] 
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Appendix 3 – focus group and interview questions 

A3.1 Focus group discussion guide: non-participants  

Welcome, introduce self and note taker, outline purpose of the research, explain focus group process. 

Introduction 

• [Name], where you are from and how long have you lived in Alkimos and why did you choose to live 

here? (roundtable) 

Alkimos Beach Energy Trial awareness 

• What do you know about the Alkimos Beach Energy Trial?  

o And how do you know this?  
o Where else have you heard or seen information about the trial? 
o Do you know who is running the trial?  

o Why do you think the trial is being undertaken? 

• Based on what you know, what do you think about the Trial?  

o Why do you say this? 

• Did you consider joining the trial?  

o Why did you choose not to join the trial? 
o What, if anything, could have been done to get you to join the trial? 

• The Alkimos Beach Energy Trial ends in 2020. Would you like to see the Alkimos Beach Energy Trial 

continue past this date?  

o Why/Why not? 

Community battery storage technology 

We are now going to explore community battery storage technology more broadly. Provide a simple 

overview of what community battery storage is, showing images of the Alkimos community battery and 
others as examples. 

• How do you feel about community energy storage systems in general? 

o What do you like / not like about them? 
o What do you think would be the benefits / drawbacks? 

• What are the main reasons your household would connect to a community battery storage? 

o Card Sort Activity (using existing factors in survey) 
o What were the main reasons you identified? Discuss 

o What would make you apprehensive about joining a community energy storage system? 

o To what extent would you say you are interested in changing your behaviours around energy use? 
Why / why not? 

• And what do you think would be the most important factors in keeping you connected to a 
community battery storage? 

• To wrap up our discussion, what do you think needs to be done to ensure the success of Community 

Battery Storage technology moving forward? 

• Are there any other comments you would like to make? 

Thank participants, explain what will happen with the information collected, the next steps in the project 

and end focus group. 
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A3.2 Phone interview guide: trial participants 

Overview 

• Introduce self 

• Outline purpose of the research 

o Understand community experiences and perceptions of the trial 
o Use information to guide future battery and other new technologies 

Introduction 

1. How long have you lived in Alkimos and why did you choose to live here? 

2. When did you first join up to the Alkimos Beach Energy Trial? Are you still on the trial? And if not, 
when did you stop being on the trial? 

Alkimos beach energy trial awareness and experience 

3. How did you first learn about the Alkimos Beach Energy Storage Trial? From what source? What else 
have you seen or heard about the trial? And from what sources? 

4. How informed did you feel about the Alkimos Beach Energy Trial during sign-up and throughout the 
trial? Why do you say this? What was really useful? What was missing? What could have been done 

to make you feel more informed/supported? 

5. What do you understand about the trial? Why would you say the trial is being undertaken? Do you 
feel there are some gaps in your knowledge?  

6. Why did you decide to join the trial? Do you feel the trial met your expectations? If so, in what ways? 
If not, why not? If you decided to stop the trial, why did you decide to stop? 

7. How satisfied are you with your experience of being on the trial? Why?  

8. Has your level of satisfaction changed over time? If so in what ways? And why did they change?  

9. What were some of the benefits/drawbacks you experienced?  

10. Would you prefer individual battery storage or community battery storage? Why? 

11. Did your behaviour change as a result of being on the trial? If yes, what did you change and why? If 

not, why not? To what extent would you say you are interested in changing your behaviours around 
energy use? Why / why not? 

12. Where you aware that changing your energy usage behaviour could support the trial? If yes, how did 

you know? 

13. The Alkimos Beach Energy Trial ends in 2020. Would you like to see the Alkimos Beach Energy Trial 

continue past this date? Why/Why not? 

14. To wrap up our discussion, what do you think needs to be done to ensure the success of Community 

Battery Storage technology moving forward? 

15. Are there any other comments you would like to make? 

Closing  

• Explain what will happen with the information collected 

o Summary of findings presented in report 
o No identifying information  

o Report will be disseminated within the partner organisations and the broader industry to help 

inform the application of future technology 
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o The findings may also be used for academic research papers 

• Thank you. End  

A3.3 Phone interview guide: non-participants 

Overview 

• Introduce self 

• Outline purpose of the research 

o Understand community experiences and perceptions of the trial 
o Use information to guide future battery and other new technologies 

Introduction 

1. How long have you lived in Alkimos and why did you choose to live here? 

2. What do you know about the Alkimos Beach Energy Trial? 

3. Based on what you know, what do you think about the trial? 

4. Did you consider joining the trial? 

5. The Alkimos Beach Energy Trial concludes in 2020 (although there is a possibility it may be 
extended). Would you like to see the trial continue past this date? Why/Why not? 

6. How do you feel about community energy storage systems in general? Any benefits/drawbacks? 

7. What are the main reasons your household would connect to a community battery storage? 

8. What would make you apprehensive about joining a community energy  

9. To what extent would you say you are interested in changing your behaviour around energy usage? 

10. What do you think would be the most important factors in keeping you connected to a community 

battery storage? 

11. To wrap up our discussion, what do you think needs to be done to ensure the success of 

Community Battery Storage technology moving forward? 

12. Are there any other comments you would like to make? 

Closing  

• Explain what will happen with the information collected 

o Summary of findings presented in report 

o No identifying information  

o Report will be disseminated within the partner organisations and the broader industry to 

help inform the application of future technology 

o The findings may also be used for academic research papers 

• Thank you. End 
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Appendix 4: focus group and interview notes 

This appendix contains a summary of the results from the focus group and interviews. 

A4.1 ABEST focus group notes 

The focus group was conducted with eight residents who are not, and have not been, on the trial. 

• What they like about the Alkimos Beach location: 

o Good deal financially 

o Access to facilities, environment, safe community 
o Proximity to train line / transport 
o Love the feel of it 

• Awareness / information: 

o Customers don’t have the technical knowledge to know what system would suffice  

▪ Been told solar system too small 
▪ Some recommendations on system size to make sure cost/ benefit is good  

▪ List of preferred solar suppliers? 
o Heard about it through neighbours who maximised solar system 

o Still need more information – haven’t received enough – happy to be contacted by Synergy 
o Would like examples of the costs and savings for different homes and different sized systems 

• Communication: 

o Emails: 
▪ Received emails (that contained feedback from a couple) 

▪ Some marketing from Synergy has been perceived as spam as it wasn’t addressed directly  
▪ Next Synergy marketing campaign: 

➢ address receiver of material directly “Dear Jason” etc 

➢ Lendlease and DevelopmentWA to give residents notice that Synergy marketing material is 
coming 

o Social media: 

▪ FB feedback about the trial is negative 
o Other suggestions / requests: 

▪ Have another forum with a decent number of Synergy staff to advise people 

▪ Door to door knock could be considered 

• Positive perceptions of the trial: 

o It’s the future 

o Proud to be part of an innovative community, leading the way 

o Great idea not wasting energy – happy to change behaviour if told how/when 
o Saves money 

o From an environmental point makes sense 
o Home battery storage still too expensive 
o Self-sufficient, particularly in the case of a blackout 

• Negative perceptions of the trial: 

o When you run out of credits in peak time, the peak tariff is high 

o More support from Synergy is needed 
o More feedback on the trial, and case studies of how it works, is required 

o If cost not an issue, prefer home battery – trust more – don’t have to pay ongoing service fee – 
however, prefer community if home battery very expensive 
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• Everyone agreed they would like to see the trial continue 

o However, they need more certainty around its future, management, and the ongoing costs 


